
12 Months | Blended | 4,20,000 + GST

Executive Programme in 
Sales & Marketing – Batch 16

A Times Of India Group Initiative









Learn how to manage, motivate, and lead sales and 
marketing teams

Understand the fundamentals of channel design 
and development

Learning Outcomes

Understand and identify the challenges in today’s 
marketplace

Understand the conceptual frameworks in sales 
and marketing

Understand customer and market orientation for 
business success

Understanding the roles and responsibilities of a 
manager dealing with sales and/or marketing



Programme Curriculum

Module 1

Module 2

Module Topics

Fundamentals of Management 

People Skills for Sales and 
Marketing Professionals

Module 3

Module 4

Marketing Management 

Sales and Distribution Management 

Module 5 Marketing Research and Analytics 

Module 6 Services Marketing

Module 7

Module 8

Module 9

Module 10

Module 11

Module 12

Pricing Decisions 

Consumer Behaviour 

B2B Sales and Marketing 

Marketing Communications 

Digital Marketing 

Marketing Strategy Simulation and 
Conclusion

Level 1: General Management for Marketing

Level 2: Sales and Marketing: Fundamentals

Level 3: Specialised Modules in Sales and Marketing
























